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About barkbox
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- At BARK, the company strives to make dogs as happy as they make their owners. BARK 
understands that dogs and humans’ are better together.

- The company has this understanding, so they are committed to creating the world’s best 
products and experiences to satisfy each individual’s dog’s distinctive personality and 
preferences.

- BarkBox core benefit is: There’s nothing like watching your dog with a new toy and treat!

What comes in a BarkBox?

- Every BarkBox has 2 innovative toys, 2 all-natural bags of treats, and a chew, curated from 
each month’s unique themed collection.

- Example boxes include:
a. Sit, Stay, Spa Day
b. DogsGiving
c. An Autumn Tail,
d. Fairground Hounds
e. And many more!



AssigNMENt
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Team Project #5 Assignment
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Create an ad campaign (4-5 pieces) for 
BarkBox.



StRAtEgy
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Our stRAtEgy is...
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- You never know what surprises are in the box that you are receiving.
- Our goal is to get customers to try out BarkBox for the first time (or 

continue their subscription/retention)
- People are always looking for fun ways to connect and bond with their 

dog. 
- We want to really focus on the emotional connection that having a 

BarkBox brings to you and your pet. You are able to share a moment 
and the excitement of unboxing with your dog. 

- Our tone will be playful and be a direct reflection of the tone that 
BarkBox uses on their platforms.

- Our strategy is to show that your dog is a reflection of you and your 
personality which is discovered through a purchase of a BarkBox.  
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Barkbox shows its 

customers and their pets 

how much they have in 

common which 

ultimately creates 

bonds.

This will also be expressed in our tagline: A 

Perfect match all from the contents of a 

box.
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A perfect match 
all from the 
contents of a box.
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ThAnk you!

Emily McGuire: Art Director
Hailey Harmon: Copywriter & Art Director

Brooke Lewis: Copywriter


